
 

Reflective Essay: The Evolution of 
Design and Brand Identity 
 

The process of evaluating technical documentation has served as an exercise in 
shifting my perspective from a passive consumer of technology to a critical 
designer of technical information. This evolution in understanding brand identity 
and design principles has highlighted the delicate balance between aesthetic 
minimalism and functional utility. 

The Evolution of Brand Identity 
To be honest, branding wasn't something I really thought about when it came to 
technical writing; I viewed it more as a marketing "vibe" than a functional 
requirement. My understanding has since transitioned from seeing brand identity 
as just an aesthetic choice to recognizing it as a functional promise made to the 
user. Previously, I might have viewed a sleek, minimalist approach as the hallmark 
of modern, intuitive design. However, analyzing poor documentation revealed that a 
brand identity focused solely on "simplicity" can alienate its audience if it 
sacrifices clarity for aesthetics. I now recognize that for a technical brand to be 
successful, it must bake reliability and accessibility into its DNA; if the 
documentation fails to support a user when things go wrong, the brandÕs promise of 
an "intuitive" experience is effectively broken. This realization has shifted my 
focus toward ensuring that my work doesn't just look the part, but follows through 
on the professional capabilities the brand claims to represent 

Applying CRAP Principles in Evaluation 
Applying the CRAP (Contrast, Repetition, Alignment, Proximity) principles has 
provided a structured language for what I previously only felt as frustration with a 
manual. 



 

Contrast: I learned that contrast isn't just about colors, but about making critical 
information—like specific power requirements—stand out from general setup steps 
to ensure safety. 

Repetition: My evaluation of the guideÕs labeling (using "a" through "d") showed 
that inconsistent repetition creates a "mental tax" for the user, forcing them to 
flip back and forth to identify parts that should have been consistently labeled 
throughout the document. 

Alignment: I am now looking for a disciplined grid system to avoid a "message 
board" appearance where notices seem haphazard. Lack of cohesive alignment 
strategy generates visual clutter and undermines professional credibility. 

Proximity: I now look for the relationship between software instructions and 
hardware state. The "missing link" in the original guide—placing an app download 
step immediately after a hardware plugin without a status check—violates the 
principle of proximity by separating related physical and digital actions. 

Communicating Personal Brand and Usability 
Analyzing poor design has sharpened my eye for usability by forcing me to adopt 
the "persona" of a layperson. I realized that my own technical knowledge can 
sometimes be a blind spot. To communicate my personal brand as an Ops Architect, 
I must prioritize the user's "real-world" experience over a manufacturer's desire 
for a "clean" look. This means incorporating "if/then" troubleshooting logic and 
clear, descriptive tables that provide a safety net for the user. My brand, Mas 
Wild Labs, leverages my background in officiating—a role requiring extreme 
precision and logic—to bridge the gap between technical complexity and user-
facing documentation. 

Future Applications 
These skills are directly transferable to my academic and professional goals in 
technical writing.  

Academic: In my coursework, I can now move beyond "good-looking" assignments to 
those that are functionally superior through better information architecture.  



 

Professional: As a specialist, I can advocate for philosophies that emphasize 
technical accuracy and spec-heavy documentation over vague icons.  

Creative: In my own projects, I will ensure that my documentation empowers the 
user to solve their own problems, building a brand identity rooted in "proven logic" 
and system integrity. 

Conclusion 

Ultimately, the shift from analyzing corporate branding to deconstructing poor 
technical design has redefined my approach to technical communication. By applying 
the CRAP principles to real-world examples, I have moved beyond a surface-level 
appreciation for "clean" aesthetics toward a deeper commitment to functional 
clarity and user empowerment. I have learned that a truly effective brand 
identity—whether for a global corporation or a personal venture must function as a 
reliable interface that bridges the gap between complex systems and the people 
who use them. 

As I move forward in my career, I will carry these lessons into my future writing. 
Whether I am engineering national product rollouts or drafting internal SOPs, my 
focus will remain on "proven logic" and system integrity. By prioritizing the userÕs 
need for context and troubleshooting over the manufacturer's desire for 
minimalism, I can ensure that my documentation doesn't just look professional but 
works in the real world. 

And while IÕve worked hard to ensure this analysis meets the rigorous standards of 
the course, IÕll consider it a success if my brand remains exactly 10% too casual 
for traditional tech writing—after all, a little "tech-noir" personality is what keeps 
the logic human 

 


